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can you tell which twin 
wears the hearing aid? 


Only if you look very closely at the girl on the right will 
you see a tiny air conduction tube — and you wouldn't 
see that if we hadn’t deliberately pulled back her hair. 
To the average observer, both girls are wearing slim, trim, 
exquisitely designed eyeglasses with no unusual bulki- 
ness, no clumsy proportions, no queerly placed knobs. 





introducing the world's most discreet hearing glasses! 


Sealine wane 


Featuring the Audivox Exclusive “instant Adjustable” Frequency Response 





SPECIFICATIONS OTHER SPECIAL FEATURES 
e R. C. coupled circuit with maximum temperature control. FULLY TROPICALIZED with unique moisture seal construction. Metal 
© Tenite oe case. receiver nipple. Ear section may be shaped with mild heat. 
—— INSTANTANEOUS SWITCH to reading or sun glasses. 
© Separate on-and-off switch. TEMPLE TIPS are precut and prehinged. 


@ High efficiency magnetic reluctance microphone. 
@ Mink, black or slate temples. 

© Weighs only 6/10 of an ounce (18 grams). 

© Operating voltage 1.3 volts type 675 Battery. 

© Battery drain 1.9-2.2 MA. approx. 75-90 hours. 
© 117-120 db. output saturation level. 


@ Maximum harmonic distortion less than 5% at 1000 cps. = ud d i vo x 
@ 350-3750 cps response (20db. off highest peak). respected HEARING AIDS 
community, 


HANDSOMELY ENGRAVED fashion plate ornamental trim may be added 
on the spot in gold, silver, black, mink, or slate. 





Licensed under patents of American Telephone 
and Telegraph Company, Western Electric Com- 
pany, Inc., and Bell Telephone Laboratories, Inc. 


For further information write AUDIVOX, INC., 
123 Worcester St., Boston 18, KEnmore 6-6207 
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Audecibel 


Volume X, Number 4 


260 Southfield Rd., Detroit 29, Mich. 
Telephone . . . . DUnkirk 6-2500 


AUDECIBEL is the official journal of the So- 
ciety of Hearing Aid Audiologists. Its pur- 
pose is to bring to the otologist, the clinical 
audiologist, the hearing aid audiologist, and oth- 
ers interested in the field of hearing and audio- 
logy, authoritative articles, papers and data 
concerned with research, techniques, education 
and new developments in the field of treating 
and assisting the hard of hearing. AUDECI- 
HEL is dedicated to the goal of rapport among 
ail those concerned with the hard of hearing 
so that mutual and overlapping problems may 
be recognized and outstanding ideas, skills, 
om serense be shared for the greater bene- 
it of all. 





Staff 
Thornton Zanolli ............ Editorial Director 
Re THEMED oi. ccntcinctocusceiosces Editor 
D. Dale Hughes ............. Business Manager 


CIRCULATION: AUDECIBEL is circulated 
free of charge to all U.S. and Canadian otolo- 
gists, audiology cliuics, speech and hearing cen- 
ters, schools for the deaf and hard of hearing, 
teachers in university speech and hearing de- 
partments, medical libraries, hearing aid retail 
aud Mauufacturing firms, and Certified Hear- 
ing Aid Audiologists. 

STUDENT SUBSCRIPTIONS: Students en- 
rolled in university speech and hearing pro- 
grams can receive AUDECIBEL at the special 
rate of $1 for 6 issues. 

REGULAR SUBSCRIPTIONS: Regular sub- 
scription rate is $3 per year in the United 
States; $5 foreign. Back issues or single cop- 
ies, 75c each; 2-9, 50c each; 10 or more, 4Uc 
each. 

MANUSCRIPTS: Researchers, teachers, prac- 
titioners, graduate students, and others are 
invited to submit articles and papers for pub- 
lication. V’ayment is made upon acceptance. 
Manuscripts submitted should be accompanied 
by addressed envelopes and return postage. 
AUDECIBEL assumes no responsibility for re- 
turn of unsolicited materials. For information 
about editorial requirements, please send for 
our “Fact Sheet for Writers.” 
ADVERTISING: AUDECIBEL’S unique cir- 
culation (14,700) to all U.S. and Canadian 
otologists, clinics, hearing centers, and schools 
~in addition to hearing aid dealers and Cer- 
tified Hearing Aid Audiologists—makes it an 
ideal KEY MEDIUM for advertisers who want 
to reach those who work with the hard of 
hearing. Advertising rate card, ideas for suc- 
cessful advertising, and additional information 
available on request. 


SOCIETY OF 
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260 Southfield Kd., Detroit 29, Mich. 
DenRA bccn abces cbs weincsacsced DUnkirk 6-2500 


The Society of Hearing Aid Audiologists is 
dedicated to the goal of reaching and main- 
taining the highest possible standards in the 
field of hearing aid audiology. One of the most 
important activities of the Society is its Cer- 
tification Program, whereby hearing aid deal- 
ers and salesmen who meet strict standards as 
to experience, training, competence, knowledge, 
and character are granted the title “Certified 
Hearing Aid Audiologist” and accepted as 
members of the Society. 


Board of Governors 

STANLEY K. FOSTER (193), Chairman, 156 
E. 4th St., Cincinnati, Ohio. 

A ' CONAUGHTY (1965), 113 E. Travis 

, San Antonio, Texas. 
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brooke, Montreal, Que. 
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Bidg., Omaha, Nebr. 

JOHN B. WHIDBY (1964), 260 Peachtree St., 
N.W., Atlanta, Ga. 

KENNETH S. WOOD aes 9 Ransom Ave., 
N.E., Grand Rapids, 


THORNTON ZANOLLI “Cee 28 W. Adams 
Ave., Detroit 26, Mich. 





Officers 
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Elba wikdac bapeeepiccagouh’ Vice President 
Kenneth S. Wood .Secretary-Treasurer 
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HISTORICAL MILESTONE 


SHAA AND HAIC PRESIDENTS 
ANNOUNCE ‘SPIRIT of COOPERATION’ 
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An Open Letter to the President of SHAA 5. x. Foster 









Mr. Stanley K. Foster, President 
Society of Hearing Aid Audiologists 





Dear Stan: 


No other letter was ever written more gladly than this 
one. Although ostensibly directed to you as president, it also 
includes your Board of Governors and indeed all SHAA mem- 
bers at large wherever they may be. So great is my joy of \ 
being able to write freely and frankly, my thoughts all seem to 
want to rush out at the same time—like people caught in a 
burning building. 

The annual manufacturers’ meeting in New York was 
really tops for good fellowship, and it was plain from the very 
outset that this spirit extended towards you and the hearing 
aid dealers. I think you know how personally I have always 
advocated closer cooperation between dealer and manufacturer. 
I felt we must hang together or run the risk of hanging sep- 
arately and, in this respect, the passage of time has brought 
about an unusual awareness and agreement among all HAIC 
members. At no other period was HAIC ever more ready and 
willing to cooperate with SHAA than right now. 


See letter to Foster on page 5 








































































An Open Letterto the President of HAIC 


Mr. Rolf Stutz, President 
Hearing Aid Industry Conference 


Dear Rolf: 

Paraphrasing your open letter of April 28, 1961 address- 
ed to the President of SHAA, may I say that no other letter 
was ever more gladly received. I speak not only for myself 
but for the Board of Governors and the entire membership of 
the Society when I say that such a spirit of cooperation as ex- 
pressed in your letter has been one of our foremost ambitions, 
1.e., that our two organizations may work hand in hand in 
our common objective in raising the standards of the ethics 
and advertising of our industry. 

Although I expressed in my acceptance address in Chicago 
last October the need for such close cooperation between our 
two groups, I have never doubted for a moment that the mem- 
bers of the HAIC have likewise cherished such a desire. 

I have a report from Mr. Mynders and Mr. Manny, our 
‘ambassadors’ to your HAIC meeting in which they used 


See letter to Stutz on page 5 
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Hearing Aids For Children 


Facts and Fallacies 


F ALL the problems encountered by the hearing aid 
()cetiotosia perhaps the most difficult are those in- 
volving children. 

In my work with children at the Grand Rapids School 
for the Deaf, in my contacts with parents and physicians, 
as well as with hearing aid dealers, I have come across 
several types of fallacious thinking that I would like to 
tell you about. 

Sometimes this fallacious thinking has results that 
can only be termed tragic. In other cases the results are 
less serious. But in any case, an understanding of the 
particular problems of the hearing-handicapped child 
should be of inestimable benefit to all those who work 
with such children. 

Here are the — fallacies: 


Fallacy No. 1: “Inability to hear is the chief problem 
of the hard of hearing child.” 

Because of this belief, the solution to child’s prob- 
lem is thought to be sufficient amplification, by means of 
a hearing aid, to compensate for the hearing loss. While 
a hearing aid will certainly bring amplified sound to the 
child’s ear, this alone may not be a real solution. 


The fact is that the child is not so much hard of hear- 
ing as he is hard of thinking. The child who cannot 
hear well cannot think well. 

Sounds strange, doesn’t it? And yet we are all aware 
that language is necessary for thinking. (Have you ever 
tried to think without using language?) 

We are also aware that the way to learn language, 
as children is by hearing it. 

What happens then to the child who cannot hear— 
the child who has no opportunity to develop language 
concepts? The answer is obvious. His ability to think— 
to manipulate abstract ideas—is also impaired. 


Let’s take a closer look at how the child develops. 
To coin a phrase, the young baby lives in a world of 
“small talk.” Parents, grandparents, visitors are con- 
stantly bombarding the child with words. Perhaps a 
fond parent will repeat one word or phrase over and 
over again, day after day. 

Shortly after the sixth month, the baby who hears 
‘ will begin to imitate these sounds. Six to twelve months 
later, he’s able to understand a few simple words or 
commands. He may respond to “no” or “don’t.” 


About this time he speaks his first word. At about 
the age of two, he combines words into simple phrases 
and sentences. Between the ages of two and eight, there 
is extremely rapid growth of vocabulary; after that, the 
rate of growth is slower. 

The important point is that the young baby hears 
a word thousands of times before it makes any sense to 
him—before he realizes it is not just a noise; it is a 
sound which is associated with an object or a person or an 
action. 
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By C. Rebecca Brown, Principal 
Oral School for the Deaf, 


Grand Rapids, Michigan 


The deaf child never goes through this learning pro- 
cess. Or, if his impairment is not so severe, he may go 
through it incompletely. 

At the Grand Rapids School for the Deaf, many 
children come to us after they’ve missed out on hearing 
the millions of words heard by the normal child. 

Our job then is to retrace this verbal path that the 
child should have taken—and it’s a terribly slow process. 
In some cases, the deaf child never really catches up 
with the hearing child. 

In working with these deaf children, we use single 
words, phrases and single sentences. We use classroom 
hearing aids—amplifiers with earphones for each child. 

We teach the meaning and pronunciation of the word 
and show the difference ways it’s used. We try to explain 
the concept behind the word. 


But we have the child for only a few hours a day, 
and. that’s not enough. So we send notes homes, listing 
the words we’re working on, asking parents to help by 
using these words as much as possible. 

One of the toughest problems is teaching the con- 
cepts with which practically everyone is familiar, but 
which the deaf child finds extremely difficult to grasp. 
For example, the concepts of “yes” and “no”! “how 
many?”; and the difference between “rare” and "sarce,” 
etc. We must explain these by using simple words which 
the child already knows and by pictures. 


If you think this sounds easy, just tell me what you’d 
do if a child asked you to draw, on the blackboard, what 
the words “soon” or “if” means! 


To the deaf child, our language sounds very strange. 
For example, we use the expression “walked back and 
forth” without questioning the logic of the statement. 
But a deaf child once told me that we should say “forth 
and back,” because we go forward before we go back! 

Another child insisted that he bounced a ball “down 
and up”; not “up and down.” After all, the ball went 
down before it went up! 


And here are a few statements that must seem abso- 
lutely senseless to the deaf child: 

Sally ran out of money. 

Sally ran out of the house. 

We stand for the flag salute. 

Lb. stands for pound. 

Make up the bed. 

Make up your mind. 

As you can see, trying to pack years of versal train- 
ing into a few hours a day is not an easy task. 

But the important point that I want to make is this; 
the hearing aid is only part of the solution.* But with- 
out training, the child cannot interpret the new sounds he 
hears. To him, it’s noise. 


*So often, we hear a parent say: ‘‘Oh, he doesn't hear a thing with his 
hearing aid.” 
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Only a special education program, such as we have 
here in Grand Rapids, can turn that “noise” into “infor- 
mation.” 

And that brings me to the next fallacy: 


Fallacy No. 2: Often it takes about three months— 
or six months at the most—to tell whether he will benefit 
from it. ; 

Time after time I have seen one of our children fitted 
with a hearing aid which has apparently provided no im- 
mediate results. But I have learned that one must have 
considerable faith in this undertaking. We must make 
sure the child continues to wear the hearing aid, we 
must wait. 

Sometimes we must wait a year. Or another year. 
Or even another year. We must remember that the 
child’ is “hard of thinking.” We must give him much 
more time than we would give an adult to get used to the 
world of hearing. 

Furthermore, we cannot know what the deaf child 
“hears.” Often, the child has more hearing than we 
think. 


Fallacy No. 3: A hearing aid must enable a child to 
understand speech or it is of no value. 

This is false. For eevn though the child cannot un- 
derstand speech, the hearing aid may make it possible for 
him to detect some sounds. At the very least, it may 
enable him to detect the rhythm of speech, and even that 
will aid his voice qualities. 

For example, what does the following mean to you? 

Fo-r sc-r- -nd s-v-n y--rs -g- --r f-th-rs br--t f-rth 
-p-m th-s... 

Perhaps you can figure. 

So it is with the deaf child. The hearing aid may 
not provide him with understandable speech, but it may 
provide him with enough clues so that he can figure out 
what is being said—with speech reading clues he may 
appear to a layman as not having a loss at all. 

As illustrated in the above example, the context is 
of great help. (In the morning, he will expect people to 
say “good morning.”) Other clues are his knowledge of 
the speaker, facial and body gestures, lip movements. 
And one of the most important clues is the rhythm of 
the sentence. 

In conclusion, here are six things for the hearing aid 
audiologist to remember when dealing with children: 


Six Important Points To Remember 


1. Be aware of the above fallacies. Do not let them 
hinder your work with children. Discuss them 
with others, with your colleagues, your consultants, 
teachers, and the parents of hard of hearing or 
deaf children. 


2. Make a special effort to understand the particular 
social environment of the child with whom you are 
dealing. Find out the attitudes of the parents and 
others in the family. Try to educate and motivate 
the parents to understand and help the child. 


3. Keep in touch with the school attended by the 
child. Inform teachers of your evaluation of the 
child’s hearing impairment. Check on the progress 
made by the child with his hearing aid. 

4. Try to evaluate the mental capacity of the child. 
The problem is to distinguish hard of hearing from 
true mental retardation... Clues: The parents’ ap- 
parent level of intelligence; the schools’ evaluation 
of child’s intelligence on non-verbal tests. Give 
more time to an analysis of the situation. 

5. Realize that the hearing aid is not the simple 
solution to the child’s problems. 

6. Make careful post-fitting check-ups to make sure 
the child knows how to use the hearing aid. Is the 
speech center or school working with the child? 
Is any attention given to orienting the parent? 
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Letter to Foster (Continued) 


To put the record straight: Even before the 
arrival of your ambassadors, HAIC Board of Di- 
rectors had passed a unanimous resolution to invite 
SHAA to appoint a permanent delegate to sit in on 
all of our general and Board of Directors’ meetings. 
Already at this now historical New York -meeting, 
the two dealer observers seemed to represent a liv- 
ing symbol of the mutuality of objectives in our 
respective societies. 

In closing, I cannot help but express the feel- 
ing that times are much too critical to permit any of 
us to be resentful about either imaginary or even 
the real petty slights which undoubtedly have oc- 
curred. The past is done because it must be done. 
From now on, we who maintain liaison must as- 
sume the responsibility of creating an atmosphere in 
which good will has a chance to flourish. Let us 
remember that we cannot create new habits over- 
night or destroy old resentments by merely passing a 
resolution. Only indomitable persistance, trying and 
failing, trying again and failing not quite so soon, 
will transform present good intentions into solid 
reality. To this end I pledge you my words: I will 
not resent unintentional oversights, I shall be mod- 
erate and understanding. I shall try my level best to 
overcome any and every obstacle which may keep 
HAIC from cooperating with you and your organ- 
ization. We cannot allow this new spirit to be a 
flower that blooms in April only to die of neglect a 
few months later. In this resolve, we must not fail, 
we cannot fail, we shall not fail. 


Very sincerely yours, 


HEARING AID INDUSTRY CONFERENCE 
Rolf Stutz, President 





Letter to Stutz (Continued) 


only superlatives in their expression of gratitude and 
satisfaction for their most cordial reception and the 
acceptance of the SHAA proposals. 

I am more than happy to accept your kind in- 
vitation to sit in with a delegate to be appointed 
from SHAA at the HAIC general and Board of 
Directors meetings. Thank you for this very 
cordial invitation. 

In turn we feel it equally important that the 
President of HAIC and some other member of 
HAIC Board of Directors sit in our Governors’ 
meetings. We hope you will agree and attend. 

We are sure that such an opportunity for free 
expression and understanding of our mutual ob- 
jectives.and problems will hail the dawn of a new 
era in our industry. I, therefore, pledge you Rolf 
my 100% cooperation and assurance that I will do 
everything within my power to maintain this spirit 
of understanding between our groups. 

Without holding any brief for the wisdom of 
either side in their relationship in the past, may I 
quote from the report of our representatives to your 
meeting. “The past is dead, sound the funeral 
drums, tomorrow our future comes.” 

I therefore join with you wholeheartedly, Rolf, 
in saying, ‘‘this is our resolve, we shall not fail.’’ 


Cordially, 


SOCIETY OF HEARING AID AUDIOLOGISTS 
Stanley K. Foster, President 
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Five Outstanding Speakers Accept SHAA 
Invitation To Appear At Annual Meeting 





OUTSTANDING SPEAKERS TO APPEAR AT SHAA’S 10th AN- 
NUAL MEETING AT THE FAMOUS HOTEL SHERMAN IN 
CHICAGO ON OCTOBER 5-6-7 — 


(left to right) 


Dr. Kenneth McFarland—An Educational Consultant for the American 
Trucking Association, Dr. McFarland is one of the nation’s foremost 
public speakers . . . he devotes his life “Selling America to Americans.” 
His speeches are characterized by their sincerity and helpfulness, but they 
also demonstrate that there is no conflict between sincerity and humor. 


Elmer Wheeler—Known as the ‘“‘World’s Greatest Salesman,” his ‘Don’t 
sell the steak—sell the sizzle” is the basic principle of modern salesman- 
ship. He is the man to prove that “human relations” in a sales pitch 
can actually mean more pitches that end up as signed orders. 


gee Schiff, M. D.—A Captain in the U. S. Navy Medical Corps., 

Schiff is a prominent otologist and a Diplomate of the American 
Based of Otolaryngology and the National Board of Medical Examiners; 
and a Fellow of the American College of Surgeons and of the Inter- 
national College of Surgeons. 


Dr. Roger B. Maas—A recognized authority on hearing conservation, 
Dr. Maas is an audiologist and hearing consultant for Employers Mutuals 


of Wausa. He will speak on the subject ‘“‘Audiometric Aspects of In- 
dustrial Hearing Conservation.” 


Lester L. Coleman, M. D. (not shown above)—Dr. Coleman is one of 
the nation’s leading otologist and an officer in many medical societies. 
He is a member of the American Board of Otolaryngology. 





TWIN CITY EARMOLD LABORATORY 
“Zuality Through Experience” 
HEARING AID DEALERS 

ask as about ——___—— 


VYLON 
The Earmold with a Purpose 


Catalog Available . . 

















- Write To: 


Twin City Ear Mold Laboratory 
6215 West Lake St. © Minneapolis 16, Minn. 
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10th Yearly Event Scheduled 
October 5-6-7 at Chicago’s 


Famous Hotel Sherman 


IVE distinguished and nationally prominent men have 
EF accepted invitations to speak at SHAA’s 10th An- 
nual Meeting, October 5, 6, and 7 at the spacious Hotel 
Sherman in Chicago. (See photograph and _back- 
ground information on the left). SHAA Program Chair- 
man, Hugh Conaughty, in making the announcement said 
that this array of outstanding speakers are illustrative 
of the caliber of the others that are scheduled to appear 
at the three-day event. 

“Extending the meeting to three days will allow more 
time for educational seminars, demonstrations, talks, and 
visits with manufacturers,” said Society President Stan- 
ley K. Foster, who is General Chairman of the meeting, 
“More and larger suites for hospitality purposes will be 
available to manufacturers and suppliers as a result of 
the move to the Hotel Sherman,” he added. 


Educational Seminars 
Scheduled for Afternoons 


Mr. Conaughty revealed that preliminary plans for 
the meeting cail for morning sessions which will be devoted 
to prominent speakers and lecturers with the afternoons 
consisting of two educational seminars, lasting 1% hours 
each. Moderated by a Certified Hearing Aid Audiologist, 
each seminar will be opened with a talk by a distinguished 
professional man. A first-rate talent show and a dinner- 


dance will highlight the entertainment portion of the 
meeting. 


Invitation Extended to All 


“Invitation to this three-day event is extended to 
everyone in the hearing aid field,” emphasized Mr. 
Conaughty. 

Advance registration information will be announced 
in the very near future. Anyone interested in an Ad- 
vance Registration can fill in the coupon below and a 
registration form will be sent to them as soon as it is 
available. 


Request for Advance Registration Form 


I’m interested in going to the SHAA Annual 
Meeting, October 5-6-7, in Chicago, please 


send me an Advance Registration Request 
Form. 


a a ae 
a 





Send to: Society of Hearing Aid Audiologists 
260 Southfield Rd. — Detroit 26, Mich. 











CONQUEST, ACE! 


OF 
ie WITH 
TONEMASTER'S NEW\ 


“IN-EAR ‘Hearine aip \ 


Tonemaster’s “‘In-Ear’’ Hearing Aid creates a new 
dimension in size—a new dimension in sales appeal! 




















\. 
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The new Tonemaster “In-Ear” model hearing aid is a 
major breakthrough in the quest for smaller and 
smaller hearing aids. In this tiny instrument— inch 
square—Tonemaster engineers have packaged a com- 
plete, practical hearing aid. 


THIS TINY INSTRUMENT IS AN ANSWER TO THE DEMAND FOR 
THE TINIEST, MOST INCONSPICUOUS, EASY-TO-USE HEARING AID 
IT IS PRACTICAL TO MAKE. IT’S WHAT THE HARD-OF-HEARING 
HAVE BEEN WAITING FOR! AND IT’S NOW AVAILABLE FOR 
YOUR CUSTOMERS! 


“Not merely hearing assistance—but a legitimate hearing aid that 
can be worn full time as well as part time—binaurally as well as 
monaurally. The ultimate in comfort and performance.” Paul 











Smith, President. 
SPECIFICATIONS 
Weight: less than % ounce Range: fingertip full- 
Size: less than % inch square range volume 
: oi control ; 
Circuitry: ully transistorized Receiver: wide-range Write Tonemaster today for complete 
Color: natural flesh tone type as usea details and specifications. Several se- 
Case: high impact plastic in glasses lect Tonemaster dealerships are cur- 
Average Gain: 30 db rently available. This is your invitation 
Peak Gain: 36 db to join the Tonemaster family and put 
Max. Acc. Output: 120 db yourself in the front line of hearing 
aid dealers who are earning more and 





-oee4 


more profits the Tonemaster way! 


¢ Complete modern engineering and 
research facilities 
EASE OF OPERATION AND VERSATILITY _ ¢ World’s finest test equipment 
CREATE IMMEDIATE SALES APPEAL. The new Tonemaster =. Continuous program of research 
In-Ear” model is simply removed from the pocket or 44 development 
purse and inserted in the ear. No adjustments—no earmolds . Outehinsdiieis teitieiiiiens 
—no plastic tubes. It’s as easy to use as slipping on a watch utstanding factory er 
or a pair of glasses— a wonderful opportunity for you to sell  ©oPeration se 
the part time users for the theater—concerts—lectures—  * National and local advertising 
speeches—business and club meetings-church services— programs 
parties—social gatherings—in the class room—and as a A famous and complete line of 
safety factor when at work or driving an automobile. superb hearing aids 





WRITE TODAY TO: 





All correspondence held in strictest confidence. 
MANUFACTURING CO. 1010 west ALTA ROAD + PEORIA, ILL. 





AUDECIBEL — JULY-AUGUST 1961 Page 7 














Taking Impressions 


For Earmolds 


For Infants and Children 





By Esther R. Daniel and 


James H. Delk, Certified 
Hearing Aid Audiologists, 

In cooperation with 

Dr. Ciwa Griffiths, Executive 
Director of HEAR Foundation 





HE concept of fitting hearing aids 

for children as early as possible 
is gaining greater acceptance and the 
dealer is faced more often with the 
problem of making ear impressions 
of infants. There is little in the lit- 
erature which will be helpful in this 
regard. 

For example, -material written and 
published by one company in 1948, to 
cover the technique of taking ear 
impressions, was republished without 
change in 1960, and gave very little 
of specific value regarding the taking 
of children’s impressions. 


Make Study 
Before Taking Impression 


Some details, of course, will be the 
same for the child as for the adult. 
Study of the condition and shape of 
the ear canal must be made in every 
case before starting to take the ear 
impression. Even more care should 
be given to the preliminary inspec- 
tion with the child because of his 
lack of understanding of what is 
being done. The child can indicate 
much less than the adult the results 
he is getting with the aid and so 
much depends on a proper fitting 
mold that extra attention should be 
given to be sure that all the curves 
and convolutions of the ear are fol- 
lowed. 

“We are needlessly handicapped in 
our work,” says Ciwa Griffiths, Ed. 
D., Executive Director of the HEAR 
Foundation in Los Angeles, “if a 
comfortable mold is not made for 
each ear before we start our auditory 
training program. 
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“Since ear child is fitted binaurally 
and since most of the children have 
severe losses, the molds must fit 
snugly or there will be an annoying 
feedback problem,” she added. 

Dr. Griffiths believes in full co- 
operation with the hearing aid dealer, 
therefore, ear impressions are never 
taken at the Foundation. The par- 
ents are referred, if possible, to the 
dealer who will ultimately deliver the 
aids to the children. This is impos- 
sible in some instances when the chil- 
dren are visiting from out of town. 
There are also some dealers who are 
reluctant to make ear impressions of 
infants. 

While the HEAR Foundation pro- 
gram — in its entirety — is unique, 
many more centers throughout the 
country are beginning to use hearing 
aids with ever-younger children and 
it behooves the conscientious hearing 
aid dealer to assume his share of the 
responsibiilty to the child through 
care and diligent preparation. 

The dealer’s responsibility starts 
the moment the child is brought into 
his office. The care with which he 
does his job will have a profound 
effect on the initial success of the 
child with his aid. Perhaps the most 
important part of this job is estab- 
lishing rapport with the child. This 
must be done if the dealer is to be 
really successful in his work. 

The child may be given a toy to 
play with — something shiny or 
movable which will attract his atten- 
tion. It should also be unbreakable, 
chip-proof and too big to swallow. 
Child-size chairs should be a part of 
the dealer’s furniture and he should 





never hesitate to physically get down 
to the child’s level — on the floor, if 
necessary — if he would create a 
friendly atmosphere. 

There has been a great day said 
in the past about the “white- 
coated” dealer — regardless of the 
consultant’s stand on this question, 
when he works with children it would 
be wise for him to appear more casual. 
Often the child has come to associate 
white coats with unpleasant exper- 
iences in doctor’s offices — not neces- 
sarily meaning that the doctor has 
hurt him, but the doctor has at least 
interfered with his personal freedom, 
separated him from his mother, and 
therefore, has perhaps aroused his 
resentment. 


Patience is Rewarding 


With the older child the dealer can 
often establish a friendly relationship 
without too much effort which will 
make it easy to take an impression 
of the ear canal. Even when it takes 
time and patience, however, there 
are ample rewards and the dealer who 
is unwilling or unable to take the 
necessary time should forego the 
privilege. 

After the proper friendly atmos- 
phere has been established, the dealer 
should explain in detail to the par- 
ents the steps which are to be taken 
in making the ear impression. He 
should have the mother cradle the 
baby in her arms — feeding time is 
an especially good time to take the 
impression. The baby will be con- 
centrating on his bottle and the suck- 
ing movements of the jaw, while the 
material is in his ear, will improve 
the fit of the final mold. 

If the child is older, let him sit 
close to, or on the lap of, his mother 
for reassurance so the experience will 
be less unpleasant. When possible, 
have the child rest his head on a pil- 
low on the table while sitting on his 
mother’s lap so there will be less 
moving about and the head will be 
more steady. 


Let the child see what you are 
about to do — it will often simplify 
the problem if the child is first al- 
lowed to watch as an ear impression 
is made for someone else, perhaps an 
older brother or sister — if the older 
ones can understand what is being 
done and are not afraid. The young- 
ster may also be interested in play- 
ing with some of the impression 
“dough” and thus be distracted from 
ing much attention to what is happen- 
ing to his own ear. 

When impressions are to be made 
of both ears (and almost all fittings 
should be binaural) always do one 
ear at a time even if you have 
enough mix for two. The child will 
not be completely cutoff from com- 
forting sounds in case he has some 
residual hearing and the anxiety 


Continued on Page 11 
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New things are happening at 






















to help you help your clients! 


The last year has been a period of expansion and addition for The 
Vicon Instrument Company. We have improved the Metricon, thus 
making your analysis of your clients’ needs easier and more accurate. 
We have added temple models and a miniature on-the-ear model to 
give you prescription-quality instruments in the more popular styles. 
We have instituted custom fitting whereby you send us your clients’ 
specifications and Vicon engineers assemble the instruments to meet 
these specifications. 

With these additions, Vicon’s ultimate goal has remained the 
same. That is, better hearing by providing you with the finest 
instruments possible and the simplest means for you to fit these in- 
struments accurately. 


We hope to continue to merit your support. 








77 THE METRICON de- TEMPLE MOD- 
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fines the hearing prob- 
lem. It can be used for 
prescribing any hearing 
instrument, where the 





‘instrument performance specifications are 


known. It accurately measures and re- 
cords what your client needs in terms of 
maximum pressure, gain in decibels and 
frequency response. With this information 
known, the correct hearing instrument can 
be custom made or selected by you to suit 
your client. 


MODEL OE-88 
with 128 + 3 deci- 
bels maximum out- 
put pressure ac- 
tually outperforms 
many body-type in- 
struments. External 
receiver. High gain, 
unsurpassed clarity. 















MODEL OE-45 
is Vicon’s newest 
and smallest in- 
strument. 120+ 
3 decibels maxi- 
mum output pres- 
sure. Internal re- 
ceiver—high gain. 


MODEL M-4 is in- 
tended for the en- 
hancement of hearing 
in either “conductive” 
or “nerve loss” cases, 
where maximum deliv- 
erable pressures from 
133 to 140 decibels are 
permissible and desir- 
able. 


VICON MANUFACTURES OTHER INSTRUMENTS 
TO FIT SPECIAL HEARING PROBLEMS. 


You'll be proud to 
dispense Vicon 
prescription-quality 
hearing instruments. 
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Standard Temples 


Fashion Bars 


Overlays 





Colorado Springs 7, Colo. 
Phone: MElrose 5-3568 


ELS offer you a 
variety of styles, 
with four or five 
transistors and in- 
ternal or external 
receivers. Up to 
134 + 3 decibels 
maximum output 
pressure. Even se- 
vere cases can be 
fitted with a Vi- 
con temple instru- 
ment. 


MODEL S-1 is 
truly stereophonic 
— being two com- 
plete instruments 
in one compact 
case. Pressures 
from 133 to 140 
decibels. Inde- 
pendent adjusta- 
ble frequency re- 
sponses provide 
balanced hearing. 
The S-1 gives your 


) client “natural 
, hearing”, bringing 


him sounds of 
quality and depth. 


“ , 
THE Vicon INSTRUMENT COMPANY 


P.O. Box 2742-C, 

























RECESSED 
RECEIVER 


SOFT-TUBE LINED 
SOUND CHANNEL 


HARD OR SOFT 
EARMOLD 


METAL OR 


EAR CAVITY PLASTIC BUSHING 


(or replica made 
with DUPLI-KOTE”) 


With our exclusive molding techniques and softer 
cold-curing MOLD-UR-OWN plastics each full or 
canal mold has a tube-lined tone-hole of variable 
sizes molded through it for tuning an aid to a better 
response, as indicated by the audiogram. 


There are no sharp “dog-leg” angles to distort the 
sound when the tone holes are molded into these 
earpieces. 

Our exclusive formula of cold-curing DUPLIKOTE* 
plastic and other materials offers the only way you 
can mold your own hard or soft earmolds OUT OF 
THE EAR almost instantly without infringing upon 
our U.S. Government and International patents. 


The World’s First 
Pocket-Portable Earmold Lab 


This lab contains enough varieties of materials to fit all aids to 
ears with a tunably adjustable earcoupler INSTANTLY, or with 
a custom-molded earpiece of any style molded by you in a few 
minutes while your customer waits in comfort. For a SPECIAL 
PRICE on this handy lab write to address below. 


For further information, 
catalog and prices write 


*All of our MOLDUROWN materials and methods of molding tone 
holes through earpieces are protected by international patents issued 
or now pending. 





NEW EARMOLD PROCESS! 


Our new MOLD-UR-OWN* Softer Molds 


SIDE VIEW OF EARMOLD 
MOLDED OUT-OF-THE-EAR INSTANTLY 





We'd like you to become familiar with the superior qualities of our stock 
and custom-molded earpieces through the use of the materials in our POCKET-PORTABLE 
EARMOLD LAB. However, if you prefer, send us a good deep canal impression of your ear with your audiogram and $5 
and we will send you $10 worth of earcouplings and full and canal earmolds “audituned” molded in our own lab. 


REAL INVISIBLE HEARING CO. 


231 W. Wisconsin Ave. 








give: 


@ BETTER HEARING response 


Through controlled frequency. 


@ GREATER WEARING SAFETY 


Through use of softer materials. 


(Hard earmolds are dangerous if struck and 
less efficient than soft earmolds according 
to Government research) as reported in the 
Medical Technicians Bulletin, Vol. 7, No. 5 
September-Octob 1956) and in the edi- 
tion of the Journal of the American Medi- 
cal Association. 


@ GREATER ACCURACY 
OF FORM 


Through new molding materials and tech- 
niques. 








NOTE: 


Be sure to see our MOLD-UR-OWN and other 
products demionstrated at the SHAA An- 
nual Meeting October 5-7 in the Hotel 
Sherman, Chicago ... and in London, 
England, if the dates do not conflict. 




















. Milwaukee 3, Wisconsin 
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EARMOLDS FOR 
CHILDREN (Continued) 


which may be caused by the unfamil- 
iar treatment will be lessened. 


In making the ear impression it is 
well to remember how soft and pli- 
able the infant ear usually is; there- 
fore, the dealer may use a little 
extra fuild in the impression mixture 
and give it more time to “set” before 
removing the material. This depends 
on the type of impression material 
being used, however. The dealer 
should be sure to follow only the di- 
rections which apply to the partic- 
ular material he is using. No hard 
and fast rules can be given for this 
technique; as in every other prob- 
lem pertaining to the fitting of hear- 
ing aids, procedures must be used 
which will suit the individual case. 


An additional caution might be 
mentioned: While the dealer should 
always be careful just as with adults 
to completely fill the concha and 
helix, special attention should be 
given to the tragus. Cover the tragus 
completely but do not distort its na- 
tural position. This is very impor- 
tant because the small size of the 
child’s ear increases the possibility 
that the rim of the receiver may irri- 
tate the tragus if the mold is not 
properly made. Also be sure to gently 
hold and support the infant’s soft 
ear with the fingers to keep the ear 
in its natural position. 

If the space where the helix folds 
over the antihelix is too tight, it may 
be necessary in some instances to 
* leave this portion off the completed 
mold. In other words, there are 
times when the top of the mold can- 
not be kept in the ear even with the 
best of impressions. In these cases 
a mold which accurately follows the 
canal and the concha may actually 
stay in the ear better without the 
helix portion. 





Shell Type Earmold 


As to types of earmolds, Dr. Grif- 
fiths recommends that infants up to 
the age of six months should have 
soft shell molds. The shell is more 
sturdy than the phantom or skeleton 
types and about as comfortable. 
While there is an undoubted acoustic 
limitation imposed by the use of the 
plastic tube on the so-called invisible 
type of mold, Dr. Griffiths believes 
that this is more than offset by the 
greater freedom allowed the infant. 
The weight of the receiver also tends 
to pull the usual standard mold out 
of the ear. 
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It is of the utmost importance that 
every child should wear his hearing 
aids all day long. In the case of 
the infant, this means during all the 
time the mother is awake. 


Since most babies spend a great 
deal of time napping, the hearing 
aids should not hamper his natural 
rest periods by having the receiver in 
the ear. He can sleep more com- 
fortable wearing the shell type molds 
with tubing and having the receivers 
pinned to the garments in such a 
manner that he can roll over without 
discomfort. Care must be taken to 
be sure the plastic tubes are long 
enough to allow freedom of head 
movement without pulling the molds 
out. 





Standard Type Earmold 


For crawlers and toddlers, 8 months 
to two years of age, Dr. Griffiths 
recommends standard type molds 
using soft material. Children older 
than two years are usually started 
with soft standard molds which are 
later replaced with hard Lucite molds 
until the youngster gets over the 
habit of putting everything in his 
mouth (it is too easy for him to bite 
the tips off a soft mold!) 


Soft molds reduce the possible dam- 
age to the ear canal should an ac- 
tive youngster fall or be hit on the 
ear. If such damage does occur it is 
much better to have the youngster 
use an open mold — with its power 
limitation and accompanying feed- 
back problem — than to go entirely 
without amplification until the canal 
is healed. 


The dealer should also inform the 
parents of the importance of keeping 
the mold clean. There are liquid ear- 
mold cleaners on the market which 
dissolve the wax satisfactorily but 
the mold needs only to be washed 
regularly with lukewarm water and 
mild soap. Rinse thoroughly and run 
a pipe cleaner through the hole to 
remove wax and bubbles of water. A 
package of pipe cleaners may be cut 
in half or even thirds for this pur- 
pose and will last a long time this 
way. 


Alcohol should not be used for 
cleaning the mold. If additional 
sterilizing is considered necessary, a 
diluted solution of household ammonia 
is satisfactory and will not pit or 
“craze” the earmold. The parents 
should be cautioned again to rinse 
and dry the mold thoroughly before 
replacing it in the ear. 





Plastic tubes should also be cleared 
of bubbles. An inexpensive blower is 
best for this, as water vapor may be 
introduced when the tube is blown 
out with the breath. This water vapor 
may then condense to form another 
bubble which will block the. passage 
of sound. 

The conscientious dealer will want 
to’ check the fit of the mold after it 
has been used a couple of days. While 


the infant cannot describe his troubles, 
earmold problems can usually be dis- 


covered by the dealer. Audible feed- 
back red spots — showing irritation 
of the ear canal — and continual 


falling out of the earmold are among 
the most obvious problems. 


Dr. Griffiths also adds a word of 
caution: “While a well made earmold 
is about 25% of the hearing aid fit- 
ting ... it is still only 25%. The 
other 75% has to do with choosing 
the proper aid itself. If the earmold 
is a good fit and comfortable, the 
child may still reject the aid if it is 
not adequate to handle his loss. Our 
experience has been that two instru- 
ments fitted binaurally are immed- 
iately accepted. If the child has 65db 
or more loss, the aids must be power- 
ful, have a high frequency emphasis 
and, above all, be as free of distor- 
tion as possible for immediate accept- 
ance. 


Highest Quality Hearing 
Instrument Should Be Used 


“It should be stressed at this point 
that only instruments of the highest 
quality should ever be used with chil- 
dren. Otherwise, the child may only 
respond to the noise generated within 
the aids themselves, rather than the 
meaningful sounds we are teaching 
him through amplification. We must 
also be sure the instrument has suf- 
ficient gain to give him the needed 
amplification. 


“The auditory learning processes 
will be complicated by the distortion 
of sounds if they are poorly amplified. 
At best the child’s mental growth and 
development will be delayed by an 
inadequate or inferior aid. Until he 
becomes interested in the sounds of 
his environment he will not take part 
in aural communication. The goal 
must be to bring meaningful sound — 
not just noise—to the aurally handi- 
capped.” 


Conclusion 


In conclusion Dr. Griffiths states: 
“Children have no problem adjusting 
to a well-fitted mold if meaningful 
sound is immediately presented. 
Invariably, if instruments of high 
quality are used, the younger the in- 
fant when introduced to sound, the 
easier the adjustment and the more 
rapid the progress will be.” 
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~ WORLD'S SMALLEST 
® HEARING AID! 


€ This is ALL you need! 





eNocord «Notube «WNo ear mold! 


® Look at the actual size 
of visible portion 
when worn in the ear 
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NEW KIND OF EYEGLASS HEARING AID! 













It doesn’t @ven look like a hearing aid! Dahlberg’s amazing 

“Clarifier’? has no telltale bulge behind the ear. Worn com- 

fortably at gar level—where a hearing aid belongs—it’s designed 
yr & # ~~ for thosé who hear sounds but may have trouble under- 
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e@ American-made @ Weighs only 4 ounce @ Fits your present glasses—Switches 
@ Full year guarantee | @Helps overcome nerve deafness — &@Sily from one pair to another 
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$0 GOOD — IT'S GOLD-PLATED ON THE /NSIDE 
AND PERMANENTLY SEALED AT THE FACTORY! 


“Good as Gold’’—that’s Dahlberg’s new “MARK IV”. 
Gold-plated on the inside (to guard against corrosion) 
but chances are you'll never have to see the inside. 

While many makes of hearing aids require frequent and 
time-consuming adjustments and repair, this one doesn’t. 

Built with care, precision and pride by the originator 

of ear level hearing aids, it’s permanently sealed at the 
factory for years of trouble-free hearing service. 








Compare these “MARK IV”’ features: 

@42 db average @ Weighs just .35 oz. with battery @On-off switch 

@ Fits either ear @ Battery life up to 100 hours @ American-made 
@ Continuous volume controi 
@ Available in 5 colors 
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See How the MARK IV Compares 
se 
Maximum | Weight | Weight Batte Cost | Average 
Dimensions | Without With al Acoustic 
Length x Width x Thickness Battery Battery y | Hour Gain 
— ee ———— | ee | ee Se 
MARK IV iw. 2 eee ee eee .27 oz. = .35 oz. 675 | 4/10¢ 42 db 
| — — | — — — — ! ~ — — | a 
Brand Z 1.66" x .64° x .54* | .2B0z..| .3202. 400 | l¢ | 40db 
on SSNS ae EEG Se EN SN wees eae Te ere 
Brand A 1.66" x ..5S*.x .5¢ | -31 oz. .39 oz. 675 4.5/10¢ | 38db 
information on other hearing aids contained in this 
DAH LB e R G chart was, to the best of our knowledge, correct at 
time of printing. We, h no oblig: 
for inadvertent errors or future changes. 
SOURatary SF Grocer ele ING, er a ee Se eS 
. | 3 
Retu rm th is | W. W. Powell, Sales Manager Dept. E-7 
The Dahlberg Company 
Y Golden Valley 27, Minnesota 
Co upon T0 DA In Canada, write B. H. Holmstrom, Manager 
Motorola Dahlberg Ltd., P. O. Box 547 
fo r C 0 N FI D E NTIAL Terminal ‘‘A’’, Toronto 1, Ontario. 
— Sa Send me, in confidence, full information on Dahlberg 
s 
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TESTING THE HEARING 


OF CHILDREN 


This informative feature is a reprint from the 
Zenith Educational Correspondence Course 
(Study Notes #27) and is published with the 
permission of the Hearing Aid Division, Zenith 
Radio Corporation 











BEHAVIOR OF DEAF CHILDREN 


THE behavior of a child is often an important clue in determin- 

ing that he has a hearing loss and in differentiating it from 
other types of problems. The language problem is an important 
factor in this behavior study. Some children have a language 
problem that cannot be differentiated, without careful study, from 
a hearing loss problem. Such children may have normal hearing 
but they are perhaps emotionally disturbed, retarded or aphasic 
(an impairment of the power to use or understand speech due to 
brain damage — not hearing loss), and these children don't 
usually respond to pure tones. 

The history of the child should be taken and objective tests 
made. By carefully observing behavior, the child with the hear- 
ing loss can be distinguished from the other classifications. The 
following is a brief summary of general notes concerning be- 
havior patterns which can help to make these distinctions: 

(a) “Hearing is the social sense for children”—they react to voice 
shadings of parents, playmates, etc., thus the deaf child 
(otherwise normal) loses this form of communication and— 

(b) does not vocalize to call attention to himself. 


(c) Does not hear his own voice, so his own speech is non-melod- 
ious. (This is important in distinguishing him from aphasic or 
emotionally disturbed children.) 

(d) The deaf child uses gestures and understands other's ges- 
tures, Therefore, he is not brain injured (the aphasic does not 
use gestures). Thus, the child has “inner language” with 
which he talks or reasons to himself. 

(e) The deaf child usually has some residual hearing — responds 
to loud sounds. (Emotionally disturbed children whose hear- 
ing is normal may often reject sounds and people.) 

(f) The deaf child will learn to associate some tactile and auditory 


sensations with familiar elements of his environment, in such 
cases as fire sirens, heavy trucks, auto horns, etc. 

(g) The deaf child laughs less frequently than the aphasic, emo- 
tionally disturbed, retarded or normal child. Furthermore, his 
laugh has a non-melodic tonal quality somewhat like his 
speech. Some may be quite noisy, especially those who de- 
tive some hearing sensation from screaming to themselves. 

(h) The deaf child runs around a lot and touches things. (Dif- 
ferent from aphasic.) Both emotionally disturbed and retarded 
children are highly distractable and may act like the deaf child 
in this respect. All three types may show short attention span. 

(i) The deaf child is sensitive to movement and other visual 
clues (unlike the emotionally disturbed) and is sensitive to 
touch. (Asphasic will not respond to touch, nor will emotion- 
ally disturbed.) 

(j) The deaf child learns rapidly the meanings of facial expres- 
sions and can comprehend some speech through lip reading 
with training (Unlike the aphasic, emotionally disturbed or 
retarded child.) 

(k) The deaf child is sensitive to tactile sensations, in other words, 
will “feel” sound, thus he will get evidence of “hearing” 
footsteps, taps on the table, etc., but more likely responds 
to vibrations. 

() The deaf child has normal motor development but may often 
“shuffle” his feet because he doesn’t hear the sounds made 
by dragging feet. 

(m) The deaf child may have occasional balance (vestibular) dis- 
turbance depending upon the reason for his hearing impair- 
ment. (For example, Meniere's Disease, etc.) 

(n) The deaf child usually has delayed or immature emotional 
development (but in this respect is somewhat like the retarded 
or emotionally disturbed child). 





TESTING CHILDREN’S HEARING 





HIS is just one phase of differential 
diagnosis and there are two general 
types of individual tests as follows: 


cessful with many young children. The 
following is a brief list of these tests: 
(a) Pure-tone audiometry, adapted for chil- 


caution and the examiner should be 
certain that the child has listened care- 
fully and that it was a concrete test 





(a) Formal—the child gives active cooper- 
tion in response to the test signals 
and this requires his direct response 
to the signal as an indication of hear- 
ing. 

(b) Informal—active cooperation is not re- 
quired, the child may not know he is 
being tested. His response to this type 
of testing is indirect. For example, he 
looks up, blinks, stops what he is doing 
or imitates the sound signal. 


Formal Tests 
Formal Tests. These are informative as 
to the type and degree of los, depend on 
cooperation of the child, are valuable if 
skilfully interpreted but are not very suc- 
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dren, is most reliable with 2 to 5% 
year-olds, if tests are simple and con- 


of the test. 


box, etc. 


and response. 


(b) The use of tuning forks is a little bit 
crete. It is important to make a game more flexible but it has the limitations 
For example, listening to of pure-tone tests. 
animals, responding by hitting the (c) S : 

; oS . peech audiometry may be used to de- 
table with a hammer, pointing to a pic- termine the faintest diac sound the 
ture of the correct sound source or re- child can hear and how well he can 
sponding by dropping an object in a discriminate between speech sounds. 

(d) The ‘peep-show test is a combination 


Depending somewhat on their emotional 
stability and level of intelligence, the 
3 to 4 year-olds will get within 10 to 
15 db of threshold; the 5 year-olds will 
get within 5 to 10 db of threshold; those 
over 5 years may come pretty close to 
adult standards. The results of pure- 
tone tests should be interpreted with 


of visual and auditory stimuli. The 
child presses a button after he has 
heard the pure-tone. A light illumin- 
ates a picture in a box but the light 
won't work if the button is pressed 
too soon or too late. 


Continued on page 16 
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AN IMPORTANT 
ANNOUNCEMENT FROM 
LELAND E. ROSEMOND 





dé, revolutionary hearing device is now in produc- 
tion at Otarion. It is so small a dime can cover it. 
It is a complete hearing aid, combining all the 
necessary electronic equipment in one incredibly 
compact unit that fits entirely within the ear. Its name 
is the Normalizer. 

“T believe the Normalizer to be the most exciting 
development in the history of hearing improvement. 
I also believe it will be one of the most profitable 
developments for Otarion distributors. 

“If you are interested in enjoying the benefits of 
this and other new developments, Otarion invites you 
to join its nationwide organization. A few selected 
franchises are currently available. As an Otarion 





; % 
The amazing new Otarion Normalizer weighs only 44 ounce. 
It fits entirely within the ear, challenges detection from front 
or rear. Contains microphone, battery, receiver, complete vol- 
ume control, subminiature transistors, and an exclusive 
acoustic labyrinth, similar to those in hi-fi equipment, that 
produces clear, full-bodied tones. No cords, buttons or exter- 
nal tubes. The Normalizer has the gain and power to correct 
a hearing impairment as high as 50 decibels. 


OTARIO 
LMepe. 


PRESIDENT, OTARIO LISTENER CORPORATION 


distributor, you can offer not only the new hearing 
Normalizer, but also a complete selection of quality 
hearing aids that serve 95% of those people with 
correctable hearing losses. In addition, Otarion offers 
pure tone and speech audiometers. And to back you 
up...an aggressive lead production program, 
which already has helped boom Otarion sales well 
over all past records! 

‘“*If you would like to know more about the 
Normalizer and other Otarion hearing aids, and 
about a bright sales future as a franchised Otarion 
distributor, please phone or wire me at Wilson 
1-6700, Ossining, New York. Or simply return the 
coupon on this page. 99 


{ 


TN ae 


Mr. Lee Rosemond, Otarion Listener Corp., 
{ 5 Post Road, Ossining, New York. | 


Please send me (in confidence) the facts about the 
Otarion Normalizer, and how the Otarion Listener fran- 
chise will increase my sales and earnings. 





Address 





Name | 


City. ___Zone State 











Py Sie BE 


CORPORATION 


OSSINING, NEW YORK + FOUNDED IN THE 1930's 
That extra quality in OTARION is the integrity of its maker 
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NOW AVAILABLE 


TESTING THE HEARING 
OF CHILDREN (Continued) 





to himself, or he may start to vocalize 
in imitation of the sound. 





EUROPE’S LEADING SELLER 


(f 


= 





ts of your customers 
@ Full range volume control 
® On/Off Switch—U. S. Batteries 
@ Complete product line 
Complete stock of replacement parts and 
modern laboratory to provide immediate 
service are maintained in the United States. 


DEALERSHIPS AVAILABLE 

Write for further information 

AMEROPAN HEARING 
AID DISTRIBUTORS CO. 
HICKSVILLE, L. I.. NEW YORK 








child is conditioned to expect the shock 
pon, she sade rhe (EEG). In iner imitates the child's own vocalizing. 
this new approach, measurements of 
brain waves are made. 
ficulties due to the complexity of the 
equipment and the skills needed to in- 
terpret the results. More work is being 
done on this type of test. 


Informal Tests 
Informal Tests. The advantage of these 


tests are that they don’t require much (d) The voice test. In this test the child 


@ Designed and crafted to meet the hear- tion. Here are some of the tests: 

—— (a) The sound-instrument test. This con- 
sists of using bells, cricket sounds, 
chimes, clacker, etc. These sources are 
calibrated for frequency and internsity. 
For example, it should be known that 
when the signal source is a certain dis- (f 
tance from the microphone the intensity 
at the child's ear will be approximately 
so many decibels. 
The child responds by turing head or The child's reactions are observed and 
eyes, stopping play, stops vocalizing 





Tt's important 
THAT YOU KNOW WHERE 
TO BUY QUALITY 


Earmolds 
ANY STYLE « ANY MATERIAL 


No matter what your requirements as to ear- 
mold style or material we can meet your needs 
with a quality product. Twenty-three years of 
continuous, high-quality production backs our 
claim. 


-——— Fave you tried ——— 


Formtex impression Compound 

® Mixes rapidly ® Sets slowly 

® Not tacky ® No ear distortion 
® Absolutely no shrinkage 


Use this greatly improved product and 
be convinced. 





(b) The sound-toy test. This is a squeaky 


(e) Galvanic Skin Response (GSR). This doll, growling bear, quacking duck, 
type of test will be discussed in de- 


ringing phone, etc. The child will 


tail later. machine reads the show awareness in some way such 
changes in skin resistance resulting as surprise, laughter, apprehension, 
from an electric shock stimulus. The etc. 


\c) Imitation of vocalization. The exam- 


Many children will respond to this imi- 
Seiie ane att tation of their own vocalization and 
may cease actiivty and vocalizing, 
may interrupt what they are doing, 
may look up, show startle response, 
etc. (It should be borne in mind that 
the startle response will usually be at 
a level of at least 20 or 30 db above 
the child's threshold.) 


equipment and are easily presented. The imitates what he hears. (For example, 
HEARING AIDS disadvantages are that they are less defin- the “mooing” of a cow or barking of 
ite, don’t tell the degree of loss or the type, a dog, etc.) 
Precision Crafted for Greater and, although they are easy to administer, (e) Verba ion P : 
Sales . . . Bigger Profits it is difficult to interpret the child’s reac- jm Vernal compechension. te this Wet, 8 


is necessary to get the child to under- 
stand the examiner and do something 
to signify that he understands. For 
example, pick up a particular toy, go 
to the blackboard, or perform some 
other act. 


Sound field test. This involves the 
use of all of the above tests performed 
through an amplifier into a “sound 
room” in which the child is located. 


interpreted as discussed above. 





A “Basic Home-Study Course 











Ask for our brochure and 
further particulars 


SCIENTIFIC MOULDING LABORATORIES 





bi 55 E. WASHINGTON STREET 
CHICAGO 2, ILLINOIS 
Highest Quality Products for 23 Years 





Page 16 








ENROLL TODAY! 





In Hearing Aid Audiology” 


18 Lessons 
—Each Followed 
by a Quiz 


(Texts Ordered 
Separately) 


Planned and 
Prepared by 
Successful Certified 
Hearing Aid Audiologists 





REGISTRATION CARD 
Mail To: SOCIETY OF HEARING AID AUDIOLOGISTS 
260 Southfield « Detroit 29, Mich. 


Please enroll me in the “Basic Home-Study Course in 
Hearing Aid Audiology” 








~ (Name of Registrant, Please Print) 





(Address) eo 5 BUT He ope IES Cages tn ae 
ON os AGE: (one) —st—té‘ RSC 
TIME PAYMENTS CASH PAYMENT 
$6 Down, $6 Monthly— CJ Total $48 J 
Total $54 


Total Remittance With This Registration $ 
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FACILITY FOR THE FUTURE 
helps make 29 hearing aid brands better 


Raytheon transistor research for the hearing aid industry has led 
to smaller, better, hearing aids. There’s more to come, too. Ray- 
theon has a continuing program of advance research in hearing aid 
needs, of cooperation with hearing aid manufacturers in new de- 
signs, and a growing investment in development people and 
facilities — a concentration devoted exclusively to the hearing aid 
industry . . . important reasons why 29 major brands of hearing 
aids rely on Raytheon transistors. 


Semiconductor Division, Raytheon Company, 215 First Avenue, 
Needham Heights 94, Massachusetts. 


[7 
Ft Noe 
RAYTHEON COMPANY Prarticony— 
SEMICONDUCTOR DIVISION RAYTHEON 
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From Danavpx 


A new precision audiometer specially 
designed for hearing aid sales offices 
has been designed and is now ready 
for marketing in the U. S. by Dana- 
vox North America, Inc. Manufac- 
tured in Sweden, the audiometer is 
very lightweight, completely transis- 
torized, and is equipped with air and 
bone conduction testing apparatus 
for one or both ears and features a 
very useful and fast pushbutton key- 
board for frequency selection. 

The entire device is about the size 
of a portable typewriter. 





For further 
i n f ormation, 
contact Dana- 
vox North 
America, Inc., 
Wayzata, 
Minn. 








Coming — Next Issue 
of AUDECIBEL 


“The Deaf Infant and the 
Hearing Aid” 




















Now Products s Equipnont 





From Otarion 


Otarion has begun distribution of its 
newly developed ear canal hearing 
aid. Trademarked “Normalizer,” the 
dime-size device features a unique 
subminiature acoustic labyrinth 
to provide more 
normal sound, on 
the principle of a 
baffle chamber 
of a hi-fi set. 
For further in- 
formation, con- 
tact Otarion Lis- 
tener Corp., Os- 
sing, N. Y. 





From Qualitone 


Using an entirely new concept in 
circuitry, and internal construction, 
Qualitoms announced the release of a 
new, tiny, all- 
in-the-ear hear- 
ing aid called the 
Golden Ear. For 
further informa- 
tion, contact The 
Qualitone Co., 
Minneapolis 10, 
Minn. 









FOR 


621 WEST LAKE ST. 
MINNEAPOLIS 8, MINN. 





S® cls ton 
~~ BARMOLDS = & 


CONNOISSEURS 


-EARMOLD LABORATORIES 





From Dahlberg 





Henderson Markets 
New Earmold Process 


After years of research, the Hen- 
derson Hearing Company has de- 
veloped a new MOLDUROWN plastic 
and special molding technique by 
which dealers can mold all com- 
ponents of an earpiece directly in or 
out of the ear, polished and ready for 
use in minutes. According to John 
D. Henderson, president of the com- 
pany, the new process will give a bet- 
ter hearing response, greater safety 
in molding and wearing (especially 
in children), greater invisibility, and 
a greater accuracy of form fitting. 


Mr. Henderson added that this 
MOLDUROWN process was achieved 
through: 1) the formulation of a new 
non-toxic, self-curing earmold plastics, 
2) the invention of a “Kantleak” plas- 
tic bushing, which will not pull out 
of these very soft earmolds, 3) the 
formulation of a pliable plastic to re- 
place dental stone in forming replicas 
of the ear cavity for molding ear- 
pieces out of the ear, 4) the invention 
of a quick method of mixing these 
plastics thin enough to be put into 
the ear without pushing it out of 
shape, and 5) the devising of a meth- 
od in which a tube-lined sound chan- 
nel can be molded through an ear- 
piece. For further information, con- 
tact Henderson Hearing Company, 
231 W. Wisconsin, Milwaukee 3, Wisc. 








Dahlberg announced a new 
completely sealed hearing aid 
the Mark IV, which accord- 
ing to President Kenneth H. 
Dahlberg is, by standards of 
design, manufacturing and 
testing, the highest quality 
instrument Dahlberg has 


yet sucdadad: With a gold plated circuitry, the Mark IV 
assures users quality performance and freedom from fre- 
quent internal adjustment due to corrosive or harmful 


foreign elements. 


of an ounce. 
berg Co., 


It is the most powerful instrument in the Dahlberg 
ear level line, with a gain of 42 db and a peak of 50 db. 
Including a 675 battery, the instruments weight is 3/10 
For further information, contact The Dahl- 
Minneapolis 27, Minn. 





President. 





MICROTONE HAS 12 TRANSISTOR 


With the use of a memory circuit, the new 12 tran- 
sistor MICROTONE 
able to compensate for. many more types of hearing 
deficiencies than the conventional hearing aids now 
marketed, according to S. C. Ryan, MICROTONE 
Also Mr. Ryan states the “Computer” 
has a sound control which increases the intensity 
of the weakest sounds to bring them within the 
users range as well as a continuously adjustable 
loudness level control and when present they op- 
erate to bring the user’s corrected range of hear- 
ing very close to normal. 

For further information contact MICROTONE, 
3516 Dakota Avenue, Minneapolis 16, Minn. 


HEARING AID 


“Computer” hearing aid is 
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The Society of Hearing 
Aid Audiologists extends a 
cordial welcome to the fol- 


pons, se Certified Hear- 
Audiologists: 





Burns, Martin, Acouticon 
Hearing Aids, 409 Milam 
Street, Shreveport, Louis- 
iana. 

Conte, Charles N., The “Lis- 
tening” Post, 208 Wey- 
bosset Street, Providence, 


igen Walley E., David 

avison avid- 

son Hearing Centre, Ltd., 
270 Laurier Avenue, West, 

Ottawa, Ontario, Canada. 

Allan L., Maico Hol- 
lywood Hearing Service, 
22 lelieweed Bidv., Hol- 
lywood, Florida. 

Folsom, Clarence E., Dahl- 
berg Hearing Aid Service, 
25 E. Washington Street, 
Chicago 2, Illinois. 

Foster, Stanley nt. 2 
Foster & Associates, Inc., 
156 East 4th Street, Cin- 
cinnati 2, Ohio. 

ton, Morton L., Cren- 
shaw-Better Hearing Serv- 
ices, 3701 Stocker Street, 
Los Angeles 8, California. 


Francis P., Sono- 
tone of Detroit, 19001 Mack 
Avenue, Detroit 36, Mich- 


igan. 
anna, George L., Hanna 
Hearing Aid Service, 18 


Arthur, Lewis T., Otarion Chestnut Street, Natick, 
Listener Hearing "Center, 74 Massachusetts. 
Ionia Street, Grand Rapids, Henry, B. Frank, Frank 
Michigan. Henry Hearing Service, 


2560 West Michigan Ave- 
nue, Battle Creek, Michi- 


gan. 
ey E., Telex 
Hearing Center, 538 Broad 
Street, Elyria, Ohio. 
wood, Neoma G., Maico- 
Kenwood Hearing Service, 
229 West Berry Street, 
Fort Wayne 2, Indiana. 
Russell + Beltone 
Hearing Aid Service, 251 
Wilshire Blvd, Santa 
Monica, California. 

Larson, Phyllis W., 
Cities Hearing Aid Cen- 
ter, 502 Davenport Bank 
Bldg., Davenport, lowa. 
essinger, Paul, Maico 
of San Rafael, 1014 B 
Street, San Rafael, Cali- 
fornia, 

Michel, Charles, 4654 Ashland 
Avenue, South, Chicago 9, 
Illinois. 

Naherne, Mary, 
Centre, 1251 Guy 
Montreal, P. Q., 


Tri- 


Beltone 
Street, 
Canada. 


SOCIETY WELCOMES 27 NEW MEMBERS 


Peterson, Emmerson  D., 
Hearing Aid Center of 
Connecticut, 242 Trumbull 
Street, Hartford 3, Con- 
necticut. 
ich, Raymond Z., Radio- 
ear Hearing Aid Service, 
2014 East 9th Street, Cleve- 
land 15, Ohio. 

Robinson, Paul D., Hearing 


Aid Center of Los An- 
geles, 405 W. 8th at Hill 
Street, Los Angeles 14, 


California. 
Otarion of 


Toledo, 619 Southover 
Road, Toledo 12, Ohio. 
Russell, ve Russell 
Radioear Company, 1115 
Western Saving Fund 
Bidg., Philadelphia 7, 


Pennsylvania. 


Sabre, Irving Z., Beltone 
Centre, = Guy Street, 
Montreal, Q., Canada. 


Seward, icra G., - Maico 
Seward Hearing Service 
of Maryland, 324 Park 
Avenue, Baltimore 1, 
Maryland. 

Ward, Cecil J., Beltone 
Hearing Service, 38 Beech 


Street, West Sudbury, On- 
tario, Canada. 

Ward, Anne M., Beltone 
Hearing Service, 38 Beech 
Street, West, Sudbury, 
Ontario, Canada. 





professional ethics are above 


to that effect, stating specific 
our information confidential, 
arora, 
, 260 Southfield Road, 

ene Harold K. Acousti- 
con-Berger Company, 505 
Fifth Street, Sioux City, 


owa. 
Bremer, Richard C. Hearing 
Aid Service of Utica, 22 


Pearl Street, Utica, New 
York. 

Burns, Leo A. Acousticon 
of El Dorado, 204 South 


Washington Ave., El Dor- 
ado, Arkansas 

Derda, Lee Estelle. Lee's 
Hearing Service, 2909 East 
Highway %, Panama City, 


lorida. 

P. Dickey 
Hearing Aid Service, 105 
West 6th Street, Fort 
Worth 2, Texas 
Dubin, B. Personal 
Hearing Aid Bureau, 23 
Middle Street, Bridgeport, 
Connecticut. 

D.  Seat’s 


Silvertone Hearing Service, 
708 Root Street, Flint 2, 
Michigan. 

Fryer, Kenneth P. Dahlberg 
—— Seeveee, 892 Pur- 
chase Street, New Bedford, 
Manseahnaaie. 

by, . Humphrey. 
tone Hearing Aids, 
Scollard Bldg., 
B. C., Canada. 
Paul A. M. D 
Deneke Surgical Supply 
Co., 735 Broadway, Cape 
Girardeau, Missouri 

Heller, Ralph F. The Hear- 
ing "Aid Center, 7915 South 
Halsted Street, Chicago, 
Illinois. 

Heller, Thelma L. The Hear- 
ing Aid Center, 7915 South 


Bel- 
222 
Victoria, 


Halsted Street, Chicago, 
Illinois 

Hollen Clifford L. 
White “rag, | Aid Cen- 
ter, 3538 Sibley Tower Blidg., 
Rochester 4, New York. 
Houston, L. Box 
282, Beaver Falls, Penn- 
sylvania. 





reproach. If you have reason 


reasons. 


Detroit 29, Mich. 

Hull, William G. Berea Op- 
tical Dispensing Co., 102 
Front Street, Berea, Ohio. 

Hurst, David H. PD. H. 
Hurst Company, 1202 Cal- 
ifornia Street, Columbus, 
Indiana. 

Johnson, David W. L. L. 
Miller & Associates, 823 
First National Bank Bldz., 
Canton, Ohio. 

Jones, Muriel W. Florida 
Hearing Aid Clinic, 306 
Coachman Bldg., Clear- 
water, Florida. 

Kane, Harry J. Maico Hear- 


ing Service, 40 Asylum 
Street, Hartford 3, Con- 
necticut. 

Kauffman, Sidney M. Acous- 
ticon-South, 11040 S. Ked- 
zie Street, Chicago 55, 
Illinois. 

Kelser, John E. Sonotone 
of Knoxville, 301 Mercan- 


tile Bldg., Knoxville 2, 
Tennessee. 

Leonard, Frederick. Dr. 
Howard A. Bemis, 521 
Main Street, Athol, Massa- 
chusetts. 

Miller, Matt. The Matt 
Miller Company, Inc., 109 
St. Charles Street, New 
Orleans, Louisiana. 
Newbury, Joseph E. Flicg 
& Newbury, 45 Water 
Street, Torrington , Con- 
necticut. 

Pensack, Irwin. The Hear- 
ing Aid Center, 168 E. 


188th Street, 
New York. 


Pudaloff (Loff), Harry. Coun- 
cil Hearing Aid Center 
Corp., 140 Delaware Ave- 
nue, Buffalo 2, New York. 


Rickenberg, Herman. Ber- 
gen Mall Foor oe Cen- 
ter, 337 Ber- 
= Mall “ieasiae (ame 

aramus, New Jersey. 


Bronx 6, 


NEW APPLICATIONS RECEIVED 


NOTICE TO OUR READERS: The Society’s By-Laws require that the names of ap- 
plicants for certification be published in each issue of Audecibel. 
cedure is to insure that the Society certifies only reputable individuals whose business and 


The reason for this pro- 


to believe that an applicant 


listed below should not be certified, we would appreciate it if you would send us a letter 
Please be assured that we shall keep the source of 
and shall utilize such information only as the basis for further 
not as a reason in itself for rejecting an application. 


Send all letters to: 


Rickenberg, Olga. Bergen 
Mall Hearing Aid Center, 
337 South Mall, Bergen 
Mall Shopping Center, 
Paramus, New Jersey. 
Rondeau, Willet P.  Dahi- 


berg Hearing Service, 118 
West Kearsley Street, 
Flint, Michigan. 

Roth, Alan B. Acousticon 
Roth Co., 26 Journal 
Square, Jersey City 6, New 
Jersey. 


Runnals, Paul A. Dahlberg 
Hearing Service, 118 West 


Kearsley Street, Flint, 
Michigan. 

Shapiro, Morris A. Cross 
County Hearing Aid Cen- 
ter, 6 Xavier Drive, Yonk 
ers, New York. 

Spiering, Adolph J. A. J. 
Spiering Hearing Aid Serv- 
ice, 1426 Kilian Blvd., St. 
Cloud, Minnesota. 


Stein, Howard L. Associated 
Hearing Aid Distributors, 
3355 South Parkway, Lake 
Meadows Shopping Center, 
Chicago 16, Illinois. 

Steinberg, Hieleen G. 
Professional 
Center, 
Street, 
sylvania. 
Stotts, John R. Maico 
Hearing Service, 719 Nic- 
ollet Avenue, Minneapolis 
2, Minnesota. 

Sullivan, Vincent C. Acous- 
ticon Hearing Service, 414 
Colorado Bidg., Pueblo, 
Colorado. 

Svajda, Jim. 1601 Giddings, 
Wichita Falls, Texas. 
Vesz, Frank J.  Beltone 
Hearing Service, 233 North 
Seventh Street, Allentown, 
Pennsylvania. 

White, Edward J. Acousti- 
con- White, 529 Fifth Street, 
Santa Rosa, California. 
Wilson, Robert A. Micro- 
tone Hearing Service, 1318 
W. Court Street, Flint, 
Michigan. 


(Mrs.). 
Hearing Aid 
608 Merchant 
Ambridge, Penn- 














AUDECIBEL — JULY-AUGUST 1961 




































































































Unbelievable ! 
But now an 
tual fost 


A HEARING AID 


NO LARGER 
THAN A SMALL 
FINGERTIP! 


The new UNE X 


Maghty Mite 


5 Ways to 


2 Voltages 


UNE X 


UNEX LABORATORIES 


HATHORNE MAS 


Please mail complete informa- 
tion on the extraordinary new 
UNEX MIGHTY MITE 


FREE INTRODUCTORY OFFER! 
Dealer 





Devereaux Promoted 
By Otarion Listener 


Paul Devereaux, of Otarion Lis- 
tener Corporation, hearing aid manu- 
facturer, has been named vice presi- 
dent and general manager of Otarion 
Listener of N. E., Inc., Otarion’s 
authorized representative for the en- 
tire New England area. Mr. Dever- 
eaux, has been with Otarion for the 
last seven years serving as a division 
manager and more recently as educa- 
tional director. 


Williams Visits 
With Hal-Hen 


Harold Spar and Henry Meltsner 
of HalHen Widex, Inc. were honored 
by a visit from 
George Williams, 
Chief Service 
Engineer of the 
P. C. Werth 
Company, Lon- 
don, England, 
recently. Mr. 
Williams had 
been vacationing 
in New York 
City. 





Williams 


News from the Moru,ochuwu 


Diagnostic Audio Analyzer 
Demonstrated by Zenith 


Zenith’s diagnostic audio analyzer 
and companion calibration check unit 
was demonstrated at the annual meet- 
ing of the Pacific Coast Oto-Ophtal- 
mological Society, April 30-May 4, 
it was announced by E. M. Kinney, 
Zenith vice president and general 
manager of its hearing aid division. 
The annual convention of the society 
was held at the Riveria Hotel, Palm 
Springs, California. 


The check unit, a_ transistorized, 
portable unit for use in the field, was 
designed to check calibration of audio- 
meters in hospitals, clinics, schools 
and factories. 


Members of Zenith’s rehabilitation 
services were on hand to provide in- 
formation and literature on the 


company’s extensive program of co- 
operation with members of the medi- 
cal profession and hearing and speech 
clinics, Kinney stated. 





TWO N-E-W WAYS 
FOR BIGGER PROFITS! 2B 











Boland New Dictograph 
Advertising Manager 

Charles M. Boland has been ap- 
pointed manager of advertising and 
sales promotion for Dictograph Prod- 
ucts, Inc., manufacturer of Acousti- 


con hearing aids. 
A television ad- 
vertising writer 
and executive 
since 1946, Mr. 
Boland has been 
a free lance cre- 
ative television 
consultant since 
1958. 


Dahlberg Distributor 
Has Sales Meeting 


(Correction to article appearing in 
last issue of Audecibel) 


A. W. (Tony) Hagedorn, president 
of the Buchanan Hearing Aid Cen- 
ters, branch managers, their wives 
and staffs, got together recently for 
their annual sales meeting and din- 
ner dance at the Willard Hotel, Wash- 
ington, D.C. 


Buchanan Hearing Aid Centers 
are located in Pittsburgh, Baltimore, 
Philadelphia and Paterson, N.J., with 
executive headquarters in Washing- 
ton, D.C. All these offices sell Dahl- 
berg heading aids. 





Ambco Electronics Elects President 











Cat. #873 
Junior Model 


Cat. #270 
Deluxe Model 


Here’s two new ways to deal in user satisfac- 
tion—and at the same time make money! Both 
kits prevent moisture damage to ALL TYPES 
OF HEARING AIDS. Keeps the instruments 
operating at peak efficiency all year round be- 
cause harmful moisture is removed. On orders 
of 500 or more free imprints. All kits are 
guaranteed for life. 


For further information as well as prices and 
your FREE copy of the HAL-HEN Catalog of 
cords, accessories and batteries, write or phone 
today. 


HAL-HEN COMPANY 


36-14 ELEVENTH STREET. LONG ISLAND CITY 6.N.Y. 
TEL: EXETER 2-6020 - 21 


Mason Brooks 


Clare A. Mason, formerly associated as a 
management consultant with several leading South- 
ern California electronics and aviation firms, has 
been elected president of Ambco Electronics, Los 
Angeles, for many years a leading manufacturer of 
auditory testing and training instruments. 

The firm, which recently acquired as a going 
concern the business and assets of Ambco, Inc., and 
its operations, will launch an expansion program, 
according to Mason, to extend its product lines. 

Also named as an officer of the company was 
C. Merle Brooks, for the past eight years a director 
and general manager of Ambco, Inc., who was ap- 
pointed vice president and secretary of the succes- 
sor company. 
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The SHAA’s 10th Annual Meeting’s Official 
Big Program will be in the next Audecibel. 
Issue Call or write for space reservations. 
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Corrections to Annual Directory 
of Certified Hearing Aid Au- 
diologists Published in the Last 
Issue of AUDECIBEL. 

Change of addresses: 

TUJUNGA, CALIFORNIA 

Delk, James H., 9520 Amoret Drive 
DANBURY, CONN. 

Parker, Rutledge, #20, West Street, 
The Odd Fellows Bldg. 

LAKE CRION, MICH. 

Quinkert, Louis J., 754 Lakeview 











SHAA California Chapter 
Annual Meeting in August 

Clifford D. Johnson, Program 
Chairman, for the California Chap- 
ter of the Society of Hearing Aid 
Audiologists, reports their Annual 
Meeting will be held on August 5 and 
6 at the Hilton Inn at the San Fran- 
cisco Airport. 

Featuring many prominent speak- 
ers, the meeting will be educational 
and informative with invitation to at- 
tend open to all. A business meeting 
scheduled for Sunday morning will 
have the election of officers heading 
an important agenda. Many manu- 
facturers have reservations to attend 
and will hold “open house” in their 
various suites. 


Iowa-Nebraska Dealers Has 
Fifty Charter Members 

Twenty-eight more applicants 
signed up as members—making it a 
total of 50 charter members—high- 
lighting the first annual meeting of 
the lIowa-Nebraska Hearing Aijid 
. Dealers Association held at the Sav- 
ery Hotel, Des Moines, Iowa, recently. 

Dr. Byron M. Merkel, instructor in 
the department of- Opthomology and 
Otolaryngology at the University of 
Iowa spoke on “The Otologists and 
the Hearing Aid Dealer.” Other 
speakers were Lowell P. Nicholas, 
general manager of the Better Busi- 
ness Bureau of Des Moines, and 
Harold Otten, President of the new 
association. The next meeting is 
scheduled sometime in September 
with the probable meeting place be- 
ing Lake Okoboji, Iowa. 





ACTUAL SIZE 


The Smallest 4-Transistor Hearing 
Aid in the World, with that famous 
AUDIUM quality of tone — “the 
finest hearing money can buy.” 


Audium Corp. of America 


89-40 163rd St. — Jamaica 32, N. Y. 
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Hearing Aid Course Offered 
At San Jose City College 

Much effort and diligence on the 
part of many resulted in the offering 
of a full-credited Hearing Aid Course 
at San Jose City College, San Jose, 
California. Commencing on Monday 
evening, the last week in January, 
twenty-nine people were enrolled in 
the course in which they completed 
final examinations last month. 

Instrumental in initiating interest 
and working with college officials to 
bring about this course, was Edward 
J. Sandretto, Certified Hearing Aid 
Audiologist and members of a dealer 
advisory committee (see photo and 
names below). Dr. Hayes Newby’s 


“Audiology” was used as the text book 
in the course. 





DEALER ADVISORY COMMITTEE FOR 


grag : AID COURSE yo to right) 
. & Cordon, earing Aid Au- 
diologist, Glen to, Cer- 


Sandret 

tified Hearing Aid Audiol Mack I " 

and Joseph Fortier, Cortifie’ . ae 

Audiologist. Don Peterson and William Older 
not shown in above photograph 






| 80,127" 
CUSTOM EARMOLDS 
IN 1960 


* Authentication 
on request 


THERE MUST BE 
A REASON! 









Reliability in close acoustical seal and 
comfort to the user have made Mid- 
States Earmolds the standard of the 
industry. Ideal for hearing aid glasses 
—perfect in conventions! use. You 
should try them, tool 


New colorful catalog contains chapter 
on ear impressi techni Write 
for a copy. 




















MARKETING 
MANAGER 





































hearing aids. 


the country. 


A long established continuous growth company 
with nationally known products in CONSUMER, 
INDUSTRIAL and SCIENTIFIC FIELDS, plans 
the introduction of a new and outstanding line of 


We seek an aggressive and resourceful marketing 
manager with a minimum of five years experience 
to establish and then direct a pattern of national 
distribution. This man should be well informed 
technically and commercially and be familiar with 
the customs and peculiarities of the trade. 


Must be able to initiate a sales program and set 
up a franchised dealer organization throughout 


Send Resume Including Salary Requirements to: 
BOX 408-B, 55 W. 42 St., N.Y. 36 
All replies held in strictest confidence 
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_t MAKES 
| HEARING 
he eee 





with the new 12 transistor 


Computers 


PATENTED CIRCUITRY 


the hearing aid that actually 
thinks for itself! 
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——E——  ellc ith 
Computer has a memory circuit 


which is set both to user's loss 
and comfortable listening level! 


FUNCTIONS LIKE IT HEARS AND RECOGNIZES EVERY 
AN ELECTRONIC SOUND IN SPEECH... THEN MODIFIES 





COMPUTER TO: AND SHAPES TO INDIVIDUAL USE! 

i i AMPLIFIES SORT NOISES MORE 
Ss cme THAN 100 DECIBELS WITH LESS 
— THAN 5% DISTORTION. 


Control loud and 
distracting sounds 


Aascdittionibe HERE AT LAST IS HEARING 
control volume SHARE iT WITH YOUR USERS 








* 
2" 
(Division of Minnesota Electronics Co.) ] 
3546 DAKOTA AVENUE, MINNEAPOLIS 16, MINNESOTA « PHONE WE 9-0387 


oe, 


Fad hearing ata Swett \-<<=<= = a oe 


WIRE OR § S. C. RYAN 
ct a oma 4 PHONE @ 3546 Dakota Avenue 


Minneapolis 16, Minnesota 


=u | 
° Send me the complete story of your new “Computer” with prices and 
| franchise information. 


It shows 4 ERE IE A MRE EN SN TES PRESET ENG 
courstderation i Ro hth ansaid 

, WONG Ro a ae 
fer “s Ks CONE 22: 7; a oe 
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Partners 
in progress 


An open letter to the hearing aid dealers of America 


Since the first battery was put into a hearing 
aid...you and Union Carbide have been 
partners in the advancement of hearing aid 
technology. We’ve worked together, learned 
together and have attempted to provide 
both service and quality product. 


We have provided you with a wide variety of 
sales helps over the years and have maintained 
constant research to further the best inter- 
ests of the industry. We have endeavored to 
keep the public aware of your services in 
your community by consistent hearing aid 
institutional advertising. 


You may be sure that as long as there are 
hearing aids, we will seek to produce better 
batteries and provide you with better service. 


We are dedicated to the 
FY : DY support and advance- 


ment of the hearing aid 
industry. 


“Eveready” and ‘Union Carbide” are registered trade-marks for products of 
UNION CARBIDE CONSUMER PRODUCTS COMPANY - Division of Union Carbide Corporation + 270 Park Avenue, New York 17, N.Y. 








